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E.A. Kasapenko 

 
PROBLEMS OF MARKETING NEW IT-PRODUCT 

 IN THE SEGMENT OF SMALL BUSINESS 
 
The article is devoted to marketing problems of promotion and production of a 

new IT product. The federal law on online cash registers obliged Russian wholesale 
and retail enterprises to use cash register equipment and transfer electronic copies of 
checks online to the tax inspectorate. This opened a new direction in the activities of 
IT companies. The segment of small business presents a special difficulty for the 
work of IT companies in a new direction, since Russian small business is character-
ized by a largely chronic lack of financing operational activities, a shortage of funds 
for investment, and a limited ability to improve IT competencies among employees 
and managers themselves. The problems of separate groups of small enterprises on 
restructuring their work are considered depending on the initial state of their business 
processes and the possibility of IT companies to address them. 

Keywords: marketing, small business, IT-product, new product, complex ser-
vices, retail, trade enterprise 
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